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The short film dates back to 1910, when theaters screened short subject films before feature length 

movies. In fact, the form was so well received that many studios had outlets that exclusively toiled  

with these one-reel films. But, by the 1930s, with the advent of the double feature and the rising 

popularity of a new media, television, the production of short films ceased to be a viable commercial 

operation for studios.

Today, short films are almost exclusively independent endeavors. The widespread use of digital 

media and editing equipment has made the genre an economical and accessible way for filmmakers to 

articulate and experiment with ideas that might otherwise be deemed too challenging or untenable.  

In fact, many established and successful directors, including George Lucas, Steven Spielberg and 

Martin Scorsese, first began by making short films. Indeed, the mps Live Action Short Film program 

at the School of Visual Arts recognizes the importance of the short film as a vehicle for the emerging 

filmmaker. We view the medium as integral to the existence of an evolving, stimulating and relevant 

film industry.

This 10 month, 36 credit program spotlights the student’s personal journey and creation of an 

independent short film, from pre- to postproduction. Working directly with some of the most pertinent 

and noteworthy industry players, including writers, casting agents, directors, assistant directors and 

editors, students cultivate original ideas for inventive films that communicate a narrative in an aestheti-

cally interesting and innovative manner. Under the direction of highly trained professionals, whose  

role is to both guide and challenge their students, students are given opportunities for hand-on experi-

ence in every aspect of short filmmaking: from the conception of an idea, to the creation of a shooting 

script, to casting, budgeting, directing, filming, editing and marketing the final product. The program 

ultimately culminates in a competitive, thesis-based short film festival hosted by SVA at their West 

23rd Street theater.

The MPS Live Action Short Film program celebrates the truly independent art of filmmaking,  

honoring first-time filmmakers, instructing them about the history of short film and outfitting them 

with the creative, technical and critical tools needed to impart their artistic visions.

Bob Giraldi, chair

XX Transform an idea into a short film using the latest in digital technology

XX Connect with industry professionals: working directors, screenwriters,  
editors and producers

XX A practical, hands-on curriculum, where students gain experience  
in every aspect of short filmmaking
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Sample Program

The Program  In this program, students will develop the intellectual and practical tools for filmmaking, 
including the conception of an idea, preproduction, photographing, editing, and marketing the final product. 
With the guidance of their instructors, students will cultivate original ideas for successful, inventive films. The 
course of study also addresses the historical and critical context of the short film as an art form, its political and 
socio-cultural dimensions, and comparative study of theories for understanding film and video. ¶ Developed for 
the working professional, classes are held Monday through Thursday, 5:30–8:30pm with Fridays reserved 
for studio time, guest lectures, critiques, demonstrations, and/or field trips. Additional class time may be scheduled as 
needed to allow for guest presentations or workshops. ¶ Degree candidates must successfully complete 36 credits, 
including all required courses and maintain a 3.0 grade point average. In the summer semester, each student is 
required to complete and market his or her thesis film. That course will culminate in a juried Film Festival at the 
SVA Theatre on 23rd Street. Promotional material for the festival is conceived, designed, installed, promoted 
and organized by graduating students. The thesis films must be reviewed and approved by the thesis committee 
and the department chair in order for the student to be eligible for degree conferal.

FALL Semester� Credits

Screenwriting � 3
Tools: Preproduction and Final Cut Pro � 3
History of the Short Film I � 3
Project Class I: Preproduction and Scheduling� 6

SPRING Semester� Credits

Production: Principal Photography � 3
Editing as Storytelling � 3
History of the Short Film II � 3
Project Class II: Production� 6

summer Semester� Credits

Postproduction and Editing � 3
Project Class III: Thesis � 3

Editing as Storytelling
Students will learn to use editing as a tool to tell stories. With Final 
Cut Pro, they will arrange and cut scenes to enhance the narrative and 
performances of the actors in their films, all with the goal of telling 
“The Story.” Real world professional techniques will be taught and 
applied, examples of these techniques will be shown to students in the 
form of weekly screenings of short films, commercials and music vid-
eos. A working knowledge of Final Cut and basic film techniques are 
required.

History of Short Film I + II
In this two part course, students will acquire and develop an under-
standing and greater appreciation for the art and history of short-
subject film, from its inception in about 1910 to today. The class will 
include a series of screenings of short films, lectures, readings, and 
group discussions whose aim is to enhance students’ analytical skills 
for a better understanding of film and filmmakers’ intentions. In this 
way, students will engage in a dialogue about the aesthetics, critical 
values, techniques employed, and dynamics of early short films. The 
first course deals with films from 1910 through 1960; the second class 
analyzes  films after 1960 to the present. 

Postproduction and Editing
Students will collect additional materials needed to support their story 
lines: stills and documents, film and video archives, background and 
supporting sequences, etc. Using Final Cut Pro, they will arrange and 
cut scenes to enhance the narrative, tension, and continuity of their 
films. Music, sound effects, and dubs will be added to their films’ 
soundtracks for quality control, realism, and clarity. Marketing, sub-
mission to film festivals, and postproduction matters will be addressed.

Production: Principal Photography
This section of the program is about making your film. We are leaving 
the theoretical behind and choices will now have to be made. Students 
will learn to look at their scripts, bearing the production in mind, to 
see if economies can be made that will not affect the story. They will 
lie out and plan their shooting schedules, with the aim of creating a 
tight, efficient, and smart approach that will maximize their on-set 
time. Cinematography will be discussed, and students will short their 
films. The role of the director as the leader of the cast and crew will be 
discussed, as well as set protocol and demeanor.

Project Class I + II
These courses bring together the work from all of the courses. With 
Bob Giraldi acting as executive producer, students are offered a first 
hand opportunity to experience the creation and execution of a short 
film in the ever-changing world of media production. Students will dis-
cuss and analyze international Academy Award-winning short films of 
various techniques. Each student will be required to examine the chal-
lenges of producing a small movie—conceptual screenwriting, casting, 
location scouting, directing, photography, editing and finishing will be 
addressed and experienced.

Project Class III: Thesis
This final Project course is the culmination of work from all of the 
other courses. Students will complete their 8 to 18 minute films, under 
the guidance of their acting executive producer, Bob Giraldi. All 
aspects of filmmaking, including editing, finishing, presentation and 
marketing, festivals, and distribution will be addressed. The finished 
films will be presented at a film festival at SVA’s 23rd Street theater.

Screenwriting
The course will be an intensive exploration of the basic principles 
of dramatic writing. Students will have the opportunity to study the 
practice and theory of storytelling in a wide range of contexts, from 
the ancient Greeks to contemporary Hollywood, focusing on those ele-
ments common to all narratives. Students will concentrate on writing 
a short 8 to 19 minute screenplay. Each screenplay will be developed 
under the close guidance of a professor and will be workshopped in 
class. Students will be expected to submit numerous revisions and work 
through several drafts, until the screenplay is deemed ready to shoot.

Tools: Preproduction and Final Cut
This course is dedicated to both preproduction and Final Cut Pro training 
and instruction in the techniques of film editing. Students will develop an 
understanding of pre-production matters, including budgeting, scheduling, 
assembling a crew, creating storyboards, rehearsing, and understanding 
and completing necessary legal paperwork. Students will become comfort-
able with the interface of Final Cut Pro if they are not already, and move 
on to more advanced FCP editing techniques for cutting dialogue scenes, 
action scenes, fight and chase scenes, documentaries, comedy, music vid-
eos, multi-camera projects, and more. They will talk about the concept 
of thinking about editing while in the shooting stage. The course will also 
cover Soundtrack Pro, audio finishing, and managing clips and media.

Course Descriptions
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Bob Giraldi, chair
President, film director, GIRALDI MEDIA; principal, partner, 
CatatoniaGiraldi 
Education: BFA, Pratt Institute
Commercial spots include: More than 3,000 commercials, includ-
ing Ad Council; Pepsi-Cola campaigns (featuring Michael Jackson, 
Lionel Richie); Miller Lite campaigns (featuring Rodney Dangerfield, 
Billy Martin, John Madden, Bob Ueker); Freedom Center Campaign
Productions include: Producer, director, writer, 
Second Guessing Grandma
Music videos include: Writer, director, “Beat It,” Michael Jackson; 
“Say, Say, Say,” Michael Jackson, Paul McCartney; “Just the Two of 
Us,” Will Smith; “Love is a Battlefield,” Pat Benatar; “Hello,” Lionel 
Richie; “Loaded,” Ricky Martin; “Don’t Drive Drunk,” Stevie Wonder
Collections include: Museum of Modern Art, Baseball Hall 
of Fame
Awards and honors include: Art Directors Club Hall of Fame; 
Gold Lion, Cannes Film Festival; Grand Award, gold and silver med-
als, New York Festival; Gold Award, AICP; Gold ADDY; CLIO; 
ANDY; People’s Choice Award; Rolling Stone; Billboard Music 
Video Award; Hershel Levit Award, Pratt Institute; MTV Video 
Music Award; “One of 101 Stars Behind 100 Years of Advertising,” 
Advertising Age; Media Project Shine Award; Who’s Who in 
America; International Who’s Who of Professionals; Audience 
Award for Best Short Film, Sarasota Film Festival; Palm Springs 
International Festival of Films; Audience Award, Fresno Reel Pride; 
Jury Award, Chicago Lesbian & Gay Film Festival; Best LGBT Short 
Film, Cleveland International Film Festival; Golden Remi Award, 
World Fest Houston; Best Drama, LA International Short Film Festival

Patrick Burns, Jr. 
Editor, director
Education: BS, Boston University
Editing projects include: Honey Trap, Sound Class, Keepin’ 
Time, Boso Zoku, Attack of The Little Green Mints. Director, 
editor: Memory Documents, Conversations with Rotella, Paths, 
Suitman Invades Hong Kong
Clients include: Discovery Channel, Amnesty International, Time 
Warner, Nike, Land Rover, Food Network, MTV
Awards and honors include: Gold Award, Promax; silver and 
bronze CLIO, International ANDY Award, silver and bronze ADDY, 
Cannes Advertising Festival, AICP 

Rachel Leventhal
Screenwriter, author, producer, designer. Formerly, senior producer, 
Viacom New Media
Education: BA Cornell University; MPS New York University 
Author: The Freedom Town Mystery; The North Wind is Forever
Screenplays include: Faux Baby, Valley of the Fauxs; Dragons of 
Amagansett; Rock Star’s Daughter
Projects include: New York International Children’s Film Festival 
& GKIDS, Inc; Armani A/X & Pepsi

Peter Repplier
Director, producer
Education: BA, Wesleyan University
Film projects include: Tainted, line producer; Walls of Glass; 
Honey Trap, 1st assistant director
Television projects include: Commercials for Delta, Volvo, Ford, 
American Express, Air Canada, Procter & Gamble. Online media producer, 
director for branding films for UPS, Unilever, Hewlett-Packard, IBM
Music Videos: “Bootylicious Remix” Beyonce; “Loaded” 
Ricky Martin

Amresh Sinha  
Filmmaker  
Education: BA, Patna University; MA, Jawaharlal Nehru University; 
MA, SUNY Buffalo; PhD, York University 
Director: Convict & the Trial, Quit India Movement 
Publications include: Connecticut Review; Spectacular Optical; 
The Making of Modern Bihar; Patriot; Lost in the Archives; German 
Culture and Society; The Review of Education, Pedagogy, and Cultural 
Studies; In Practice: Adorno, Critical Theory and Cultural Studies; 
Subtitles: On the Foreignness of Film; Film-Philosophy; Colloquy: 
Text, Theory, Critique; Scope; Transformations

Alessandro Tanaka
Screenwriter
Education: BA, Vassar College; MFA, Columbia University 
Screenplays include: The Sitter, Walorsky
Awards and honors include: Best Short Film, Columbia 
University Film Festival

Faculty Guest Lecturers

Frederick Kaufman 
Writer: Harper’s Magazine; Aperture
Author: A Short History of the American Stomach; Manuel 
Alvarez Bravo: Photographs and Memories; Forty-Two 
Days and Nights on the Iberian Peninsula with Anís Ladrón

David Nugent 
Director of programming, Newport International Film 
Festival; programming consultant, Hamptons International 
Film Festival.

Rajendra Roy 
Chief curator, Department of Film, Museum of Modern Art
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Fax: 212.966.6644
E-mail: mpsfilm@sva.edu 

Come to our Departmental Information Session or contact us directly for more information.

Departmental Information Session: Saturday, November 7, 2 – 4 pm

To register for a departmental information session, please visit our Web site or contact the  
Office of Graduate Admissions at: gradadmissions@sva.edu.

Live Action Short Film
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